tasteofhome

SAVE BIG TIME! OUR SHORTCUTS ISSUE
#1 COOKING MAGAZINE IN THE WORLL

America’s Largest
Food & Entertaining Brand

Taste of Home inspires a community of influential consumers who build
rich connections with their peers through our unique User Generated Content Platform.

RATE BASE: 3,200,000

2011 EDITORIAL CALENDAR/AD CLOSE

ISSUE AD CLOSE MATERIALS ON-SALE
FEB/MAR 12/3/10 12/10/10 2/1m
APR/MAY 1/28/M 2/4/M 41/
JUNE/JULY 41m 4/8/1 6/1/1
AUG/SEPT 5/27/11 6/3/M 8/1/M
OCTOBER 7/29/1 8/5/11 10/3/11
NOVEMBER 8/30/M 9/6/11 nam
DEC/JAN 2011 9/30/M 10/7/1 12/1m

2011 GENERAL ADVERTISING RATES

GROSS RATES 1X 2X 4X 6X

FOUR COLOR PAGE $138,000 $135,250 $132,500 $128,350
COVER2 &4 $172,500 $169,050 $165,600 $160,450
COVER3 $167,000 $163,650 $160,300 $155,300
BLACK & WHITE PAGE $110,400 $108,200 $106,000 $102,650
TWO COLOR PAGE $110,400 $108,200 $106,000 $102,650

For more information on America’s largest food & entertaining community,
contact your local sales representative or Mary Gilbert, Advertising Director,
at 646-293-6079 or Mary_Gilbert@rd.com

* Please note: All edit, dates and rates are subject to change. All dates are premliminary. ADV 10.5.10



