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Consumers don’t just read Taste of Home — they create it, own it and live it every day.  
With real food and real solutions, more than 57 million consumers come together 
across every platform to share their passion for food, entertaining, family and home 
through their favorite brand.

The result: Engagement on a whole new level, for our brand and yours, with unique 
ingredients that connect with the heart of your market. 

C~nsume> c~ntent, passi~nate c~mmunity 

Sources: MRI Fall 2010, Publisher’s Estimate; Affinity VISTA, January 2010-March 2011; 
comScore November 2010- March 2011; Bivings Report February 2010;Taste of Home 
Test Kitchen;  CMG Magnet, 2010 Sales Reporting 

{  overview }

By food lovers, for food lovers 
• The original user-generated vehicle:  
     Nearly 90% consumer-created content from 90,000+  
     submissions each year

• An incredible community with passion:  
     To cook, share, enjoy and get together with good food

• #1 engagement: Highest scores for purchased product  
     and consider product purchase in Affinity VISTA studies

• Social media engagement: Ranked as one of the top 10 
     most engaging magazines on Facebook

Taste of Home Field Editors 
• 1,000+ highly involved “super-fans” and passionate  
     brand ambassadors 

• A remarkable grassroots network who help create our  
    content and our community 

Taste of Home Test Kitchen 
• The experts who hold our reader-submitted recipes to the  
    highest Taste of Home standard

• Only the best: Less than 1% of submissions pass the  
     standards of the Test Kitchen and make it into the  
    magazine each year

• Create a unique factor of confidence and trust for our brand

America’s #1 food and entertaining brand
• The world’s largest cooking magazine 

• TasteofHome.com, a digital powerhouse and highly engaged   
      online food community

• America’s #1 cooking school program

• #1-selling cookbooks, custom pubs and more

Lifestyle Communities@RDA 
•  Taste of Home is a  key ingredient of America’s most  
     powerful network of print, online and experiential events,  
     bringing together more than 140  million engaged  
     consumers who share an appetite for life. Sister brands include: 

 - Reader's Digest Association 

 - Allrecipes.com 

 - Every Day with Rachael Ray 

 - Home & Garden Group, including  
    The Family Handyman, freshHOME,  
    Haven Home Media and more 
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Contact your local sales representative or Mary Gilbert, Associate Publisher, 
at 646-293-6079 or Mary_Gilbert@rd.com
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