COOKING + CARING - SHARING
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« Passionate everyday cooks who love HHI $75,000+ 6,593 41% 111
cooking for family and friends |
« Part of a community of HOUSEHOLD OWNS
cook-to-cook sharing A PERSONAL COMPUTER* 13,112 82% 106
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90,000+ recipes each year
own 12327 7% 110 .
« Spend 2%+ hours with every issue Rent 3,516 22% 77

» Make 3 to 4 recipes from each
new issue

« Trust Taste of Home recipes
to give great results

Source: 2008 Fall MRI. *2008 Spring MRI. Taste of Home is a publisher-defined prototype.
Editorial Assessment Research, May 2007




